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. HYTORC Introduces Newest LION, a Consumer Tool
| HYTORCATIHEHRTHIRREN

HY TORC, the oldest and most recognized manufacturer of industrial bolting systemsin the
world, has unveiled the company’s latest addition to the LION Gun series — the LION-.7. The
LION Gun isalithium ion battery-powered torque gun, which is lightweight and portable, with
no attachments to hoses, cords or compressors. The industrial strength, non-impacting gear box
ddivers adjustable torque faster. The technology is free of the loud noise and high vibrations.
HYTORC's LION-.7 — has a ¥xinch drive, to deliver greater torque for larger applications. The
LION-.7 provides a minimum torque of 150 foot-pounds and a maximum of 700 foot-pounds.

The LION Gun is an affordable precision torque multiplier with built-in data recording. The
user smply needs to set the desired torque output on the LION's display and pull the trigger
to get fadt, precise, repeatable torque. The rotation angle can also be programmed for smple
torque and angle bolting. After tightening, the LION automatically releases for fast movement
from nut to nut. Once the bolting application is complete, the LION Gun can be connected to a
PC or tablet to export the recorded data.

The LION Gun is perfect for applications in the aerospace, agriculture, aviation, marine,
military, railroad, transportation maintenance, turbine and utility industries. The 18-valt,
battery-powered torque gun is just 8 pounds (with battery) and designed for applications with
bolts 1/2-inch to 1-1/8-inch in diameter and requiring 150-700 foot-pounds of torque.
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Since its foundation, ASEAN has grown from an underdeveloped region into one of the most active drivers of today’s global
economy. The Association’s ten member countries are a mgjor focus of international investment as Southeast Asids success story
continues, resulting in the launch of the ASEAN Economic Community (AEC) at the end of 2015.

by Shervin Shahidi Hamedani

Accordingly, the region has observed remarkable economic growth over many years and has advanced as a global manufacturing
power. Manufacturing activity is increasing with the near elimination of tariffs between Indonesia, Malaysia, the Philippines,
Singapore and Thailand as a main incentive for long term investment in the region which allows related industries to develop and
support each other.

As aresult, there is a growing development of trade flows in this region for both extra- and intra-regional trade. Trade within
Indonesia, Singapore and Thailand in particular, is growing while other markets are fast risng. Notably, development of intra-
ASEAN trade has overtaken the growth of world trade in the past four years. This significant improvement shows the benefits of



a more connected, more harmonised and more consistent ASEAN, which
would have the world's third largest population and one of the world's
largest economies, if it were asngle country.

Now the question is How could all of these advancements impact on
the fastener market and its trade statistics in this region? The answer
is clear. The fastener market in ASEAN is expected to face significant
growth by consdering the increasng usage in various end-use industries
such as automotive, aerospace, machinery and eectronics. Particularly, the
ASEAN Economic Community (AEC) will provide great opportunities
for all the members to become much larger manufacturing hubs in various
industries.

The automotive industry is one of the best examples among industries.
Thailand has been the automotive manufacturing hub for the Asa Pacific
region, but now this country is developing into a global hub. Thailand
accounts for 55% of ASEAN members vehicle production, with around
2.5 million units per year. Indonesia produced an estimated 1.1 million
vehicles in 2015, though it is seeking to reach an output of 2.6 million
by 2020. Malaysia currently produces around 500,000 vehicles a year.
Additionally, there is substantial potential in the Philippines and Vietnam.
Currently, each of these countries has low unit assembly operations
measured with around 50,000 vehicles a year, but both are aggressvely
planning to expand production to serve their local markets, which will
increase asincomesrise.
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Another lucrative market for industrial fasteners
is the aerospace industry. The development of
this industry is a priority for ASEAN countries,
mainly for Singapore, Malaysia, I|ndonesia and
Thailand. These countries are reaching beyond their
established maintenance, repair and overhaul (M RO)
services to become suppliers of aircraft, engines
and equipment. They are also developing advanced
aerospace assembly and manufacturing operations
as well as research and development (R&D)
activities. Interestingly for the fastener market, this
is leading them to move up the value chain, taking
on increasingly more complex work.

Economic growth and rapid industrialization
in Malaysia, Vietham, and Thailand is projected
to drive investments for construction which
consequently is expected to boost the industrial
fastener market. Besides, the region’'s cross-border
trade flows in fastener and other markets are set
to speed up and expand as ASEAN Economic
Community (AEC) is successfully implemented.

ASEAN exports and imports of fasteners have
been increased amongst most of the members
in 2016 compared to 2015. The following charts
illustrate the quantity and value of the imports and
exports in ASEAN fastener market. It is notable
that all the figures bellow are extracted from trade
statistics for international business development for
ASEAN region and when fasteners are referred to
in this section, this concerns all the codes in the
Harmonised System (HS) in chapter 7318 (screws,
bolts, nuts, coach screws, etc) under the chapter 73
(articles of iron or sted).

ASEAN fasteners exports increased slightly
by almost USD 8 million from 2015 to 2016. The
total value of fastener exportsin ASEAN was
USD 1,491,237,000 in 2015 and increased to USD
1,498,077,000 in 2016. Consequently, the import
value has decreased about USD 15 million in that
same period from USD 2,766,489,000 to USD
2,751,496,000. It could be concluded that the
local fastener manufacturers were not only more
productive to supply the market demand in their
countries but also operated effectively to export their
productions to other markets. Vietnam is one of the
good examples of thisimprovement.

Thailand is the largest exporter of fasteners
in ASEAN, followed by Vietnam, Malaysia and
Singapore. The export value in 2016 from Thailand
reached almost USD 472 million which made up
31% of ASEAN total fastener exports value in 2016.

Since the exact figures of Vietnam's exports
quantity are not available, this country has been
excluded from the top chart.
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ASEAN's imports of iron and steel fasteners Imports Value
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imports from developing countries are dominated by China
and India. After India, Vietnam isin the third postion as one
of the ASEAN exporters. This country grew the fastest among
all developing country suppliers, with about 18% in a year;
however, imports from other ASEAN suppliers have decreased
from -1% to -25%. As recorded in EU trade statistics in 2015
the export value from Thailand declined by 1%, Malaysia by
10%, Indonesia by 13%, and the Philippines by 25%. That is,
ASEAN fastener suppliers must improve their strategies by
changing the structure of competition, the conduct of business,
and eventually, performance.
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